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Product Life Cycle
Products have life cycles and the product life cycle is broken into four stages: introduction, growth, maturity, and decline. The concept of product life cycle is used by management of these products and by marketing professionals as a factor of deciding the appropriate steps to take in marketing, when to increase advertising, reduce prices, expand to new markers or to redesign packaging. A product begins with an idea, which undergoes research and development and is found to be feasible and potentially profitable. The introduction phase includes investment and advertising and a marketing campaign to consumers to make them aware of the product. If successful, the product enters the growth phase, demand increases so as production and its availability expand. It then enters the maturity phase and it inevitably begins to take on increased competition as other companies emulate its success and here is where it either faces decline or success. This paper will explore on the product life cycle of a health care product. (Ali, 2019)
Health Technology
[bookmark: _GoBack]Healthy technology can be described as the application of skills and organized knowledge in the form of procedures, devices, medicines, vaccines and systems developed so as to improve quality of lives and also solve healthy. Over the year’s technological development in healthcare have saved countless patients and are continuously improving our quality of life. Digitalization of health records have replaced outdated paper records and has been a massive game changer in the medical world. Nurses can access their records at a click of a button and it also ensures less mistakes. The technology in health facilities was introduced and it underwent the introduction phase, then the growth followed when it was implemented in different hospitals and then the maturity phase came in. (Fox, 2018)
 However, at the maturity phase most health centers are unable to keep up with the changes taking place in the technology world posing a lot of challenges and therefore a threat of decline. The first challenge is the learning curve where the health professionals and health care administrators often have busy schedules and therefore no time to learn new technology. Not having understanding to new medical equipment can lead to errors. The other challenge is the cost of purchasing new equipment poses a significant challenge for hospitals with limited resources. Due to the various challenges, this problem is facing stagnation and it is becoming outdated, for example, the clinicians waste around 46 minutes everyday due to outdated communications technologies and these reduces the time they spend with the patients. (Ross, 2019)
To prevent decline of these product, health facilities should look for ways to keep up. First, they should look for ways to overcome the challenges listed above, try to train the medical professionals and more technology personnel in hospitals. Second, they should seek the government and other private sources for funds to purchase this equipment. They should also ensure they are proactive and anticipate future needs to ensure prior planning. This will benefit both the producers and consumers of this product and the entire world at large.
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